








the same time it is only fair to point out
that biwiring does no harm. It just
doesn't do anything. Like magnets in

vour shoes.

8. The Power
Conditioner Lie

Just about all that needs to be said on
this subject has been said by Bryston in
their owner's manuals:

"All Bryston amplifiers contain
high-quality, dedicated circuitry in the
power supplies to reject RF, line spikes
and other power-line problems. Bryston
power amplifiers do not require special-
ized power line conditioners. Plug the
amplifier directly into its own wall
socket.”

What they don't say is that the same
is true, more or less, of all well-designed
amplifiers. They may not all be the Brys-
tons' equal in regulation and PSRR, but
if they are any good they can be plugged
directly into a wall socket. If you can af-
ford a fancy power conditioner you can
also afford a well-designed amplifier, in
which case you don't need the fancy
power conditioner. It will do absolutely
nothing for you. (Please note that we
aren't talking about surge-protected
power strips for computer equipment.
They cost a lot less than a Tice Audio
magic box, and computers with their pe-
ripherals are electrically more vulnerable
than decent audio equipment.)

The biggest and stupidest lie of
them all on the subject of "clean”" power
is that you need a specially designed
high-priced line cord to obtain the best
possible sound. Any line cord rated to
handle domestic ac voltages and cur-
rents will perform like any other. Ultra-
high-end line cords are a fraud. Your
audio circuits don't know, and don't
care, what's on the ac side of'the power
transformer. All they're interested in is
the dc voltages they need. Think about
it. Does your car care about the hose
you filled the tank with?
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9. The CD Treatment
Lie

This goes back to the vinyl days, when
treating the LP surface with various
magic liquids and sprays sometimes
(but far from always) resulted in im-
proved playback, especially when the
pressing process left some residue in the
grooves. Commercial logic then
brought forth, in the 1980s and '90s,
similarly magical products for the treat-
ment of CDs. The trouble is that the
only thing a CD has in common with
an LP is that it has a surface you can
put gunk on. The CD surface, how-
ever, is very different. Its tiny indenta-
tions do not correspond to analog
waveforms but merely carry a numer-
ical code made up of 0's and I's. Those
0's and 1's cannot be made "better" (or
"worse," for that matter) the way the
undulations of an LP groove can some-
times be made more smoothly track-
able. They are read as either 0's or 1's,
and that's that. You might as well polish
a quarter to a high shine so the cashier
won't mistake it for a dime.

Just say no to CD treatments,
from green markers to spray-ons and
rub-ons. The idiophiles who claim to
hear the improvement can never,
never identity the treated CD blind.
(Needless to say, all of the above also
goes for DVDs.)

10. The Golden
Ear Lie

This is the catchall lie that should per-
haps go to the head of the list as No.
1 but will also do nicely as a wrap-up.
The Golden Ears want you to believe
that their hearing is so keen, so ex-
quisite, that they can hear tiny nu-
ances of reproduced sound too elusive
for the rest of'us. Absolutely not true.
Anyone without actual hearing im-
pairment can hear what they hear, but
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only those with training and experi-
ence know what to make of’it, how to
interpret it.

Thus, if a loudspeaker has a huge
dip at 3 kHz, it will not sound like
one with flat response to any ear,
golden or tin, but only the experi-
enced ear will quickly identify the
problem. It's like an automobile me-
chanic listening to engine sounds and
knowing almost instantly what's
wrong. His hearing is no keener than
yours; he just knows what to listen for.
You could do it too if you had dealt
with as many engines as he has.

Now here comes the really bad
part. The
Ears—tweako

self-appointed Golden

subjective reviewers,
high-end audio-salon salesmen, audio-
club ringleaders, etc.—often use their
falsely assumed superior hearing to in-
timidate you. "Can't you hear that?"
they say when comparing two ampli-
fiers. You are supposed to hear huge
differences between the two when in
reality there are none—the GE's can't
hear it either; they just say they do, re-
lying on your acceptance of their GE
status. Bad scene.

The best defense against the Golden
Ear lie is of course the double-blind
ABX test (see No. 4 above). That sepa-
rates those who claim to hear something
from those who really do. It is amazing
how few, if any, GE's are left in the
room once the ABX results are tallied.

There are of course more Big Lies in
audio than these ten, but let's save a few
for another time. Besides, it's not really
the audio industry that should be
blamed but our crazy consumer culture
coupled with the widespread acceptance
ofvoodoo science. The audio industry,
specifically the high-end sector, is merely
responding to the prevailing climate. In
the end, every culture gets exactly what

it deserves.



